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MTA Municipal Transportation Agency

Clipper Sets Salil in the Bay Area

A Clipper: Smart card system managed by the Metropolitan
Transportation Commission (MTC)

I MTC: the transportation planning, coordinating and financing agency
for the nine-county San Francisco Bay Area region

I Over 20 transit agencies are planned to implement Clipper
I Currently, 7 of the largest agencies are on Clipper.
I Combined, they represent over 90% of Bay Area riders

IT'S TIME TO

SWITCH!

PICK UP YOUR FREE CARD TODAY!

Available from: Passes ONLY on Clipper:

= Any Clipper™ retailer, like Walgreens * A-Pass: November 2010

* clippercard.com = RTC sticker: November 2010
* Seniors/Youth: sfmta.com, 311 for details * Seniors/Youth: Early 2011

* Vending machines in Muni stations (coming sooni) * M-Pass: Spring 2011

Soon, Clipper will be THE way to pay on Muni
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Brand Awareness

Where do |
get it?

ALL YOUR What is it?
TRANSIT IN
ONE CARD.

LOAD IT.
TAG IT.
GO.

’ ’ Using your Clipper” card
i is

around the Bay Al
as easy as one two three.

ONE PASS,
TWO PASS,
' RED PASS,
BLUE PASS.

CLIPPER.
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MTC Clipper TV Spot
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Clipper Sets Sail at SFMTA

o o Do To I

Clipper Card Readers on all buses,

light rail vehicles, and historic streetcars
98 Faregate Aisles in subway

40 Ticket Vending machines

Handheld Card Readers on Cable Cars

MTC mandated deadlines for SFMTA:

Muni/BART Adult paper pass (40,000): November 20
Disabled pass (7,000): November 2010

Muni Only Adult paper pass (65,000): April 2011
Senior pass (28,000): June 2011
Youth pass (20,000): September 20
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Salling Rough Seas

Achieving critical mass
one customer at a time
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MTA Municipal Transportation Agency

Calming the Waters

A Incremental step-by-step marketing and

outreach strategies
I Brand awareness

I Calls to action =——————————)
I Recognition of the vast diversity

of San Francisco

IT'S TIME TO

SWITCH!
Soon, Clipper” will be
THE way to pay on Muni

= Seniors/Youth: Early 2011

PICK UP YOUR
FREE CARD TODAY!

Available at clippercard.com
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Call to Action
Radio and TV
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Call to Action
Pass Wraps

A Every paper pass wrapped with
Instructions for three months.

Your monthly discount pass will ?NLY be
avdilable on a Senior Clipper card.*

APPLY FOR YOUR SENIOR
CLIPPER CARD TODAY!

Visit SFMTA.com or call 311 for deftails
and a list of sign up locations.

* May Is the last month fo use a paper Senior discount pass. Starting June, the
discount pass MUST be loaded onto a reloadable Senior Clipper card.
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Senior ClipperF!
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