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For starters, brands
live in your head
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How do brands get inside your head?

Through exposure to Through actual experiences
messages about the brand with the brand




Staff

Recommends

Brand Equity New Identity &

2010

Research Brand Position

——0—0——0—

COTPA Board
Approves
Contract with
S Design

2009
2011




Who affects these moments

of brand experience?
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For this reason, branding
is not solely a marketing function.
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> Moving Communications from “Think-Feel-Do" to “Feel-Do-Think”
Employee Experience: The Intersection of Brand and Talent
Employer Brand Activation: The Uncommon Denominator

Bringing the Employer Brand to Life
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l;‘_'ir_'} Do we have any decks with a rollout to a financial institution? May help

with my call later this afternoon.

16 minutes ago - Answer - Like - More

helps, let me know if you have any questions

I Jim Parker: Hey, I've attached my rollout to Odessa Bank! Hope this

Odessa Bank ver2.ppt

b,
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1 minute ago

Jim Parker

(’E} Just wondering when we can expect the final sales numbers for Q37

September 9 at 2:08pm - Answer - Like - More

Jim Parker

We're getting ready to order some new Four Leaf branded gifts. Any ideas

beside the usual pens and t-shirts?
July & at 10:04am - Reply - Like - More

= Liked by Devon Mitchell.

conferences.
Augqust B at 9:41am

Steve Johnson: The cell phone covers were a big hit with my
customers last week. Also would love to have lanyards as well for

ABOUT JIM

Sales wizard, working my magic all down the
West Coast.

INFO download veard

Department: Sales

Location: West Coast

Birthday: April 9

Expertise: Sales.

Interests: The Best Coast, mountains,
the Glants and exploring the
Bay.

Email: jim@fourleafconsulting.org

Work: 415-123-4567 ext 891
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Michael Scroggins
Central Oklahoma Transportation & Parking Authority
michael.scroggins@okc.gov | (405)297-2107
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