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For starters, brands
live in your head
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How do brands get inside your head?

Exposure
Through exposure to 

messages about the brand

Experiences
Through actual experiences
with the brand



20
0

9

Brand Equity
Research

20
10

COTPA Board 
Approves

Contract with
S Design

20
11

Staff 
Recommends 

New Identity & 
Brand Position



Who affects these moments
of brand experience?
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For this reason, branding
is not solely a marketing function.
It is an organizational function.
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> Moving Communications from “Think-Feel-Do” to “Feel-Do-Think”

Employee Experience: The Intersection of Brand and Talent

Employer Brand Activation: The Uncommon Denominator

Bringing the Employer Brand to Life
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Thank you!

Michael Scroggins
Central Oklahoma Transportation & Parking Authority

michael.scroggins@okc.gov    |    (405) 297-2107
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